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MISSION STATEMENT

DJERF AVENUE

"Our vision is to disrupt the fashion and
beauty industry through a safe, inclusive,

and transparent place for our customers to
shop and to be |"L'[T|i~a[

-Matilda Djerf, Creative Director and
Co-founder of Djerf Avenue




TARGET AUDIENCE

Gen Z and Young Adult Women: 18-24 years old
Psychographic

» Values sustainability, ethical consumption

minimalism, longevity in wardrobe
 Interested in authentic branding, social media-native
culture, community and inclusivity
Behavioral segments:
« Follows influencer brands, uses Instagram/TikTok
for fashion inspiration.
» Seeks clothing that prioritize quality rather than fast
trend items
Geographic
« Global reach, strong markets in US, Australia, EU
Inclusivity dimension
« Brand offers size range from XXS to XXXL (or similar)

emphasizing diversity of body-types.
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DISTRIBUTION STRATEGIES

e The brand operates primarily
via direct-to-consumer, selling
through its own'website
globally

* Physical pop-up retail stores ,
( New York, London, and
Stockholm)

e |nternational distribution to 115
countries

Gift Edlit Drop
Gift Guides

Fall Lookbaaok
Core Collection
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. PROMOTIONAL CAMPAIGN
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Matilda Djerf scandaland what the fallout - Could The Djerf Avenue Drama
— means for brand partnerships Finally Put An End To The
e By ima Jobe | Published: 16-Dec-2024 i Inﬂuencer Myth?

EBONY-REMEE BAKER

LAST UPDATED DECEMBER 20, 2024, 3:01 PM

——

The influencer and brand owner is facing allegations of bullying, creating toxic ! —
workplace environments and fat-phobia

~ The Matilda Djerf Toilet-

— Scrubbing Scandal, Explained e

— Former employees in her native Sweden are claiming the lifestyle g
influencer is a pretty mean boss. o

There’s Trouble on Djerf Avenue ... Again
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PRODUCT DEVELOPMENT
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Brand Positioning: focuses on timeless, high quality pieces emphasizing
sustainability and ethical sources
. Produced exclusively in Europe; Portugal, Italy and Sweden

e Materials: Prioritizes natural, organic, regenerated or recycled fibers.

. Packaging: Mailer bags made from 100 % recycled plastic or FSC-
certified paper; labels from organic cotton, etc.

e Circularity: Faulty or returned items are not destroyed, but rather remade

or resold.




Everyday Pants Brown P R I c I N G
170.00 USD XXS-3XL
LJO)

Aimeé Vest Cream
100.00 USD XXS-3XL

O

Amorini Cardigan Wool Mole
150.00 USD XXS-3XL

Long Wool Coat Brawn Herringbone
400,00 UBD KMS-3XL

@®

Amorini Wool Scarf Mole
80.00 USD

Forever Blazer Black
220.00 USD XXS-3XL

@ ©

Y Long Knitted Cardigan Light Oat
L WO0OUSD  XKS-3ML
(@)
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